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Lifeforce is a representation of the 
soul humans possess and robots 
lack. The impact of robotics in all 
forms will likely be the most important 
agent of change in the 21st century, 
transforming our economy, culture, 
politics, and the self. Beyond personal 
assistance, virtual companions have 
the power to entertain, educate and 
heal. As these advancements progress 
we inadvertently crave a connection to 
humans and ourselves. INNOVATIONS: 

Virtual Skin Advisor, Olay - With just a selfie, Olay’s Skin Advisor can 
recommend a personalized skin regime. The virtual advisor analyzes a 
selfie and then asks a few questions about your skincare routine and 
problem areas. After processing this information it provides a report 
that tells you what products to use and what areas to focus on.
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LIFEFORCE

PHOENIX FRAGRANCE’S ON TREND:  
As we expand our knowledge outward, 
Intergalactic Journey reveals insight into our 
future, as well as our past. A cool composition 
of crisp bergamot, white iris, frosty ice 
accords and a base of white musk generates 
reminiscence, acknowledging that every first 
step to a world beyond is a crater in our 
foundation. The planetary rings of Saturn spark 
innovative and forward-thinking scents that 
symbolize our desire to expand our horizons.

COLOR PALETTE

FOOD AND FLAVOR: 

Non Food - The Nonbar is the first snack bar with algae as its 
primary ingredient. Prototype two contains 37% algae with 9 
grams of clean and complete protein. 

Antarctic Greenhouse - The Antarctic project aims to produce a 
wider range of vegetables that might one day be grown on Mars or 
the Moon.

Magnesium Drops, Treat Me Nice UK - Maintaining magnesium 
levels made simple, drops can be added to drinks or meals to 
improve digestion, mental health, and for anti-inflammatory effects.

SPA AND WELLNESS: 

Uberized Services, bGX - A response to customers demand for instant 
gratification, Uber has partnered with blowout&go to launch bgX, an 
on-demand beauty company delivering professional salon services.
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OZONE
Ozone is inspired by fluctuations of 
our world’s climate. Driven by the 
unknown, our Ozone macro color 
connects to our cultural trend Pale 
Blue Dot, which inspires us to reduce 
pollution and protect the living 
environment that we have. This bright, 
blue hue represents the point where 
water meets the sky. 

INNOVATIONS: 

Clean Skincare, Ren Clean Skincare – This brand just joined the 
sustainable beauty movement in a big way. In honor of Earth Day 
on April 22, the brand is partnering with the Surfrider Foundation, 
a non-profit with a mission to protect oceans and beaches from 
environmental impacts on a “Clean to Skin, Clean to Planet” initiative.

PHOENIX FRAGRANCE’S ON TREND:  
Embark on an aquatic adventure into the 
hidden depths of the underwater world. 
Inspired by the most remote aquatic-filled 
destinations like untouched islands and 
lagoons to frozen Arctic tundra. Dive deep 
into the sea as aquatic accords of sea salt 
and ocean water offer a pure freshness as you 
explore the ocean’s abyss.

COLOR PALETTE

FOOD AND FLAVOR: 

Kelp Jerky - 100% vegan and 100% ocean farmed, this snack is 
both healthy and delicious. Healthy and delicious, seagreen and 
plant-based food are one of the most sustainable food sources. 

Seaweed Oil - Full of nutrients such as vitamin A, C, B12, as well 
as calcium, Seaweed Oil by Seaweed Farming is a low calorie 
ingredient is beneficial for bodily and cognitive functions and can 
be used in different forms.

Blue Hue Ingredients - Naturally sourced blue-hued ingredients, 
from blue mushroom to blue tea and blue matcha are on the rise. 
When steeped blue tea releases antioxidants similar to those 
of green tea to improve skin and hair growth, while lowering 
cholesterol.

SPA AND WELLNESS: 

Marine Detox Wrap, The Grand Beauty Spa - Real seawater and 
seaweed wrap is applied, infusing its minerals, vitamins and micro-
nutrients to the body. The patented Micronized Marine Algae (MMA) 
provides outstanding results in the medical treatment of conditions 
such as rheumatism, arthritis and skin disorders.
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GROUNDED
Grounded is a reminder that we are 
all vulnerable humans in need of 
rest and recuperation, human-mode 
allows us to fully reset spiritually and 
emotionally. A shift to simple, local 
living encourages us to slow down 
and breathe in the moment. Wellness 
has evolved into us wanting to heal 
ourselves and we look to silence as 
the new luxury.

INNOVATIONS: 

Washable Paper, Seed Phytonutrients - Latest line from L’Oreal. Seed 
Phytonutrients outer container is made from recyclable, compostable 
and waterproof paper, and the inner liner is formed from food-grade 
recycled plastic that is 95% more thin than conventional bottles. 

PHOENIX FRAGRANCE’S ON TREND:  
Let the fresh air fill your lungs as you immerse 
yourself in nature. Like the experience of 
barefoot hiking, Presence will ground you to 
the roots of earth. Notes of ancient moss, 
sandalwood, cedarwood, and musky earth 
undertones serve as a reminder of earth’s 
natural resources.

COLOR PALETTE

FOOD AND FLAVOR: 

Root to Stem - A continuation of the zero waste movement, we 
look to incorporate the entire plant in an attempt to cut back on 
nutrient-rich waste. The concept encourages you to be creative 
and utilize everything from peels to stalks, stems and even leaves 
and flowers.

Mushroom Blends - Beyond the Portobello, an entire kingdom 
of mushrooms exists, many with amazing health benefits for 
immunity, energy, and longevity that have been studied for 
centuries. 

SPA AND WELLNESS: 

Eco Salon, Olive & June - Owner Sarah Tuttle has created the ultimate 
go to nail salon providing luxury service in a chic, warm, and laid back 
environment. The Beverly Hills based salon offers water-less manicures 
that does away with soaking nails prior to cuticle care, resulting in 
longer lasting polish.
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WORLD CITIZEN
World Citizen is all about the coming 
together of mankind. There’s a 
push to embrace differences in 
sexual orientation, gender, cultural 
background, and religious beliefs. The 
plugged-in and constantly connected 
nature of society has resulted in a 
global state of loneliness. This urge for 
a sense of belonging has us wanting to 
feel connected now more than ever. 

INNOVATIONS: 

Makeup for Women of Color, Mented - Mented, a makeup brand 
launched by and for women of color, answers an unmet need in the 
beauty industry. Women of color are looking for high-quality, staple 
products that complement their natural beauty and Mented provides 
just that. 

PHOENIX FRAGRANCE’S ON TREND:  
Color and art come together for the ultimate 
mood booster in Celebrating Life, a collection 
full of fun, nostalgic scents. Forget your 
worries and immerse yourself in feelings of joy 
with fragrances infused with pops of orange, 
creamy sandalwood, and sweet florals.

COLOR PALETTE

FOOD AND FLAVOR: 

Pink Foods - Just launched by Sakara Life, Pink Silk Mylk is pitaya 
oat milk from a pink silk tree. Made from the Ruby cocoa bean 
sourced from different regions around the world including Ecuador 
and Brazil.

Buchu Herbal Water - BuchuLife Sparkling Herbal Water is a 
refreshing sugar-free beverage containing naturally occurring 
antioxidants, bioflavonoids and vitamins sourced from the oil of the 
Buchu leaf, a scientifically proven natural anti-inflammatory and 
endemic species to the Cape Floral Kingdom in South Africa. 

SPA AND WELLNESS: 

CBD Oil Massages, St. Regis Remède Spa - This year, the St. Regis 
Remède Spa in San Francisco began offering a CBD oil massage 
called “Love & Haight”. The treatment uses CO2-extracted CBD hemp 
oil for a more concentrated formula, to better aid in anti-inflammation 
and pain relief.


